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Welcome to the first issue of Executive Boutique's
quarterly newsletter, Pulse.
2018's a landmark year for Executive Boutique, as
this year marks our decade-long commitment to
our clients, employees, and community. In 2008,
EB started its operation by occupying a portion of
the 12th floor with a handful of employees and
clients. Fast forward to 2018, we now occupy 4 full
floors, have a workforce of over 500 employees,
and have a large roster of happy and satisfied
client-partners.
In this issue, we shine the spotlight on four
employees who have made remarkable
contributions to the company as we follow their
9-year journey with Executive Boutique.
Additionally, we discuss the great news that EB's
sister company, Select Voicecom (SVC), has hit a
big milestone: the completion of a 240-seat office
in a nearby building in IT Park. This will create
room for the natural growth of our existing SVC
clients in Australia and Asia and presents an
opportunity to bring in new clients as well.
We hope you enjoy reading the first issue of Pulse.
Is there something you would like to see featured
in the next edition? Send us an email with your
thoughts.

Looking forward to providing many more decades
of service,
MARK SHAPIRO
President
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How Philippine Call Centers Are
Promoting Their Employees' Welfare
by: Jimmy Rodela

F

or the past two decades, the call center industry – often hailed as the

“sunshine industry” – in the Philippines has become one of the country’s
most important growth sectors, helping to drive the economy and
employing over 1.2 million workers, according to Department of Labor
and Employment. Why do many Filipinos choose to work in these call
centers? The company culture is often appealing, as many employers
facilitate a healthy workplace environment. Below are six ways call
center companies are looking after the welfare of their employees.

INDUSTRY COMPENSATION ABOVE MINIMUM WAGE
Regularly, the government labor agency publishes required minimum
wage for all Filipino workers. It sets the starting pay all employers are
asked to give to an entry-level worker. Call center companies in the
Philippines are consistently offering above-industry basic
compensation. In the process, they provide agents a financial headstart in ensuring that they live a reasonably decent lifestyle.
The country’s Labor Code lists down many financial obligations for employers to cover including tax, social security and housing contributions for
their employees. Not only are most call center companies in the Philippines providing these benefits, but they are also often providing health and
life insurance as part of their employee package. Therefore, agents have fewer worries during times of illness or family emergencies, protecting
themselves and the people they love from financial stress.

GENEROUS INCENTIVES
Call centers are attracting talent through their generous incentives programs. Agents are given performance bonuses and other rewards on top of
their base salary, increasing the amount of potential earnings while being encouraged to succeed.

HEALTHCARE
Another way companies promote their employees’ welfare is through healthcare coverage. Many call centers offer free annual physical and dental
exams to provide preventative and diagnostic care. Additionally, they often have company clinics with an on-duty nurse to cater to any medical
concerns.

JOB SECURITY
As training new agents is costly and time-consuming, call centers tend to go out of their way to keep their best employees. Moreover, they typically
hire individuals to fill managerial and leadership positions from within the organization – rewarding successful agents with a well-defined career
development path.

WORLD-CLASS TRAINING
Call centers boast of world-class training for English language, business communication, customer service, technical support and leadership skills.
These are highly valuable skills that allow agents to develop personally and professionally.

PERSONALIZED SUPPORT
Call center agents are not left on their own to figure out how to navigate the job once they start working. In addition to personalized training, they
are frequently mentored by caring supervisors to help them feel confident and succeed.

KEY TAKEAWAY
Call centers in the Philippines are providing good-paying, secure jobs to more than a million Filipino workers. Additionally, by being encouraging
leaders, they are also establishing important industry standards by making employee welfare a priority. Employers know that by taking care of their
employees, their business will thrive as a result.

INDUSTRY TIPS
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3 CREATIVE WAYS TO TRAIN
CALL CENTER AGENTS
by: Jimmy Rodela

Have you ever experienced a meeting that simply dragged on –
where your mind was more focused on willing the clock to tick
forward faster than truly listening to the speaker? Regardless of
how important or interesting the meeting topic may be, if a
speaker’s teaching style is mechanical, repetitive or simply “boring,”
the listeners will begin to tune out. This is especially true during
training sessions for call center agents – a time where it’s crucial to
soak in the information for when the job begins and the employee
will be speaking with an individual needing assistance at the other
end of the line. The leader of a training session must be
knowledgeable, engaging and personable to ensure trainees are
confident and prepared.

Here are a few creative ways you can train call center agents so
that they pay attention and retain the information.

1. GROUP ACTIVITIES

3. ROLE PLAYING

According to a meta-analysis conducted by researchers in 2014,

Possibly one of the best ways to engage individuals in a training

students learning in a group setting were able to grasp concepts

program, role playing ensures that the group isn’t just sitting and

and retain material better than when tackling the information

listening – but actively practicing the essential skills needed for the

individually.

job. For example, have the trainees pair off and take turns playing the

Unlike individual learning, group activities create opportunities for

role as the customer and the agent. Have them switch among others

the exchange of ideas and cooperative learning, as well as teaching

in the room and encourage varying situations to challenge the

agents on how to work well together and establish positive

individual playing the role as the call center agent. Practice leads to

relationships – which is a great skill to hone in a career that is built

preparedness and preparedness leads to confidence, a trait

on making connections.

paramount for anyone within the call center field.

Therefore, to truly gain the most out of the session, encourage

KEY TAKEAWAY

everyone to actively participate. By paving the way for members of a
group — big or small — to capitalize on one another’s resources and
skills, group activities create possibilities for new and innovative
ideas.

2. STORYTELLING
Humans have an innate love for stories. Not only do they entertain us,
but they also have the power to teach us a solution in a memorable
manner. Storytelling is effective as a teaching method because it
creates an emotional response that lends more impact and gravity
to the ideas and lessons within the story. Storytelling must be
incorporated into training; however, it also has to be done correctly
with passion and relevance rather than monotony. For example, the
speaker can creatively weave through a recollection of a particular
call center experience that evokes a desired response – whether
laughter or surprise – to ensure that the agent will recall this story
again when faced with a similar situation.

Great agents begin with a great leader. Plus, it’s important to realize
that agent development doesn’t end with onboarding; rather it
continues throughout an employee’s life cycle within the
organization. Learning opportunities can happen anywhere, and a
call center organization has much to gain by recognizing them as
such and capitalizing on them with engaging and personable
teaching styles. By facilitating a culture of creativity, knowledge and
innovation within the organization, an upward trend toward success
is easily achieved.

INDUSTRY TIPS
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Stress Management
Tips for Team Leaders
by: Jimmy Rodela

E

xperiencing stress is an unavoidable aspect of any job – especially

5. CONDUCT ONE-ON-ONE MEETINGS WITH YOUR TEAM MEMBERS

when you’re working in a call center and frequently communicating

In addition to creating bonding within groups, it’s also important to

with others. Call centers have a fast-paced environment, and

have a personal relationship with each agent to ensure that he or she

employees are working in a cubicle for a full day, which can take a toll

feels acknowledged. Setting up regular meetings with each member of

if anxieties aren’t properly managed. Therefore, managers and

your team allows you the opportunity to directly address stress-related

supervisors should make it a priority to foster a working environment

issues that may be hampering performance. It’s important that each

that helps employees reduce overall stress between calls.

session should feel open and relaxed – otherwise, you’ll simply
exacerbate the stress an agent might already be feeling. Think of this

1. FOSTER A CULTURE OF TRANSPARENT AND OPEN
COMMUNICATION

meeting as a “check in” to promote a caring workplace culture.

As a leader, you should always encourage your agents to express their

KEY TAKEAWAY

thoughts openly without fear of judgement. Ensure that you always

Remember, happy employees are productive employees. By using the

genuinely listen to concerns and value the opinions of your agents. This

techniques above consistently, you will skyrocket your team’s

will facilitate a sense of community and shared purpose, as well as

productivity and facilitate a healthy company environment.

trust and understanding.

2. REWARD AND PRAISE BEST PERFORMERS
When an agent has done an exceptional job, make sure that you give
him or her a word of praise to inspire consistency and success.
Additionally, rewarding agents with incentives and formal recognitions
can help to boost employee morale, making them feel that their
contributions are integral to the team’s success. When agents are
praised and rewarded for their efforts, they are able to manage stress
better in knowing that they will be acknowledged when they do
something correctly.

3. SHOW EMPATHY AND COMPASSION
The ability to openly express empathy is a critical skill that every
leader needs to develop. When you show your team members that you
acknowledge their feelings, they will trust you more. If they trust you,
they are more likely to follow your lead. Show each agent that you’re
always willing to listen and are committed to helping them with their
challenges. In turn, they will become more receptive to your
suggestions and advice while becoming more motivated to exceed
your expectations.

4. ENCOURAGE TEAM BONDING
If you want your agents to work effectively as a group, each agent
should be made to feel that the team itself is a support system he or
she can rely on when the tough gets going. By fostering trust,
accountability and good teamwork, agents will no longer feel isolated
in a cubicle, but rather feel empowered within a community that is
working together. You can encourage bonding by organizing team
building activities and weekly catch-up sessions to ensure that the
team shares a strong sense of purpose and friendship.

THE SCOOP
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BIGGER, BETTER,
BOLDER
SVC embarks on expansion project

It's an exciting time for Executive Boutique's sister company, SVC, as it completes the first
phase of its expansion project.

In just 4 years, SVC marks yet another milestone with its recent development.

THE SCOOP
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The new and bigger office, located at the

addition of company murals are already in

10th floor of the i1 building in IT Park,

the works.

Cebu, was officially opened on March 2.
According to Trevor Michael, vice

50% bigger than the previous
office and has about 237
workstations, 2 training rooms,
and a spacious conference
room.
It is

president of SVC,

the look and feel of its previous space.

"The expansion ensures that
we have a bigger and better
space through which to
operate and connect with
clients. We are confident that
our company will continue to
grow and that we will have all
the seats filled within the
coming months. "

More surprises are in stored for those who

As a whole, this expansion is definitely

will be assigned in the new office as the

another major milestone in SVC history.

The 873 sqm-office also features a
sleeping lounge, locker rooms, storage
rooms, and a cafeteria.

SVC kept the interior simple, maintaining

EMPLOYEE ENGAGEMENT
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Sinulog
Sinulog Week
Week
Celebrating Cebu's

cultural and religious heritage

Wacky Wednesday

s

inulog week kicked off with some sweet

and savory treats and a whole lot of fun!
Employees took on the challenge of
recreating cheery Sinulog moments for the
Wacky Wednesday photo contest. Teams
whose photo entries were equally festive
and amusing were chosen as the winners.
The winning teams each received donuts

and Php 1,500 cash.
Apart from the game, everyone had a
poppin' good time as popcorn was
distributed to all employees present that
day.

EMPLOYEE ENGAGEMENT
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Trivia Thursday

E

mployees got to test their knowledge of
Cebu during Trivia Thursday's test of wit.

Participants took turns popping balloons
pinned at the trivia board to reveal a SInulog/
Cebu-related question which they were tasked
to answer.
Successful trivia winners took home souvenirworthy items reminiscent of the queen city of
the south.
In keeping with the Sinulog vibe, employees
were treated to a distinctively Cebuano feast
featuring classic favorites such as grilled
barbecue, chorizo and puso (hanging rice.)

E

FriYay!

mployees from various campaigns eagerly
gathered at the cafeteria as they witnessed an
exclusive prelude to the Sinulog festivities.

The spectators ardently danced along as the live
Sinulog performance went on.
Those who shared photos and videos of the office
festivities online received gift certificates and a
Cebuano delicacy of their choice.
Employees who came dressed for the occasion were also given special prizes. Those who donned
the most festive ensembles each received Php 500 cash.
To cap off the 3-day celebration, a Sinulog spread was prepared for everyone in attendance.
Employees enjoyed a generous serving of grilled pork ribs and chicken.

EMPLOYEE ENGAGEMENT
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February Fete
^

With Strings Attached

I t was a night of music and merriment as
EB and SVC celebrated Valentine's Day
with a live acoustic session at the office.

Employees reveled in the performers
rendition of modern and classic love
songs as they nibbled on the free treats of
the day.
Some employees also made song
requests which the singers gladly catered.

Sweet Treats

V

alentines is always a sweet affair in EB.
This year in particular, employees all
received a luscious treat in the form of
delectable cupcakes and brownies.

The sugary goodies were laid out in an aptly
decorated dessert table at the cafeteria.
Some employees took to social media to
express their gratitude towards this
unexpected but most certainly welcome
treat.

EMPLOYEE ENGAGEMENT

Cupid's Course

A nother highlight of the day
long affair was the Valentinethemed board game, Cupid's
Course.

Employees had to take on
several tasks in order to
progress onto the next round
and eventually finish the game.
Crowds began to gather as
soon as the first group started
their challenge. Other teams
were quick to follow suit after
seeing the first group
successfully snagged exciting
prizes.
Participants took home a set of
prize for each round they
accomplished.
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FREE
CONE
FRIDAY
A summer treat to beat the heat.

H ere’s the scoop:

As the heat in the Philippines takes an
upward turn for the summer, employees
got to enjoy a cool day in the office on
Free Cone Friday. With twelve (12)
different organic ice cream flavors at
hand, the employees gathered with
excitement to get the flavor of their
choice. The jolly atmosphere was in full
swing with the employees sitting around
their colleagues, sharing nostalgic
summer stories, taking photos together
while enjoying the sweet treat. Despite
the hot weather and the busy week,
Executive Boutique & SVC beat the heat.

STAYING POWER
Enduring commitment calls for more than an earnest passion for your craft. It takes a long-standing, deep, and an
unwavering zeal for progress, to survive, let alone thrive, in one of the fastest growing sectors in the country today. With
extensive years of experience under their belt, these powerhouse team proves that navigating the often precarious tides
of the industry is a challenging, yet ever so possible feat.
Poised, unfazed and armed with nearly a decade's worth of expertise, these leaders hold their own in the fast-paced and
highly-demanding nature of the business.
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IN THE SPOTLIGHT

Leah Raagas
Pursuer Of Passion
Team Lead

"Yaki", as she is fondly called in the office, joined EB as an agent, prior to being
promoted to team lead in 2015.
Her promotion came as no surprise as she showed great promise early on, evidenced
by the successful 5-year run of a campaign she independently handled.
Capable as she is, leading a team of young, driven professionals proved to be a
different pursuit altogether. She shares that as much as she enjoys what she does, she
finds it quite a predicament having to, sometimes, be the bearer of unfavorable news.
"We are here to guide our agents and motivate them as much as possible, so the
biggest challenge for me is having to relay not-so-good news to the team." she adds.
This, however, does not compare to the gratification of witnessing her team progress.
She feels reassured that she has done well when she sees her agents happy, working
hard, and setting higher goals for themselves.
Ever the motivator, Yaki has been a significant part of her team's success, both in and
outside the office. "One of the most memorable experiences I've had with my team
was when we won the grand prize at 2016's Christmas dance contest." Their victory,
she recalls, encouraged more agents to showcase their talents and work on other
interests outside of work. This ultimately paved the way for the formation of the EB
Alliance Dance Crew, a dance group composed of employees from different
campaigns.
Proving to be one of EB's multi-hyphenate,Yaki pursues passion after passion,
switching between her many roles as a team lead, mentor, friend, wife, and mom of
two.
On what keeps her going, Yaki shares, "EB truly is a family-friendly company and
people here are simply happy with how the management treats them." She further
explains that the fixed weekends off help her maintain a work-life balance, a factor she
considers important especially for a working parent like herself.
She adds that the company's support for the LGBTQ community strengthens her
commitment to stay. "I support LGBTQ group and I am truly glad and proud that EB
has always been and continues to be very supportive, open-minded and accepting of
people with different views in life."

Irwin Lanzar
The Master Mentor
Team Lead

With leadership experience as extensive as Irwin's, it makes perfect sense that some
of the company's new breed of leaders graduated from his team.
Having started as an agent himself, Irwin has had to power through pivotal shifts in
his career before finding his voice as a leader. "I started as an agent, then I became a
QA specialist. A few months into my QA role, I was offered a team lead position."
While Irwin recalls the promotion to be exciting, it also came with the pressure of
bigger expectations and higher-stakes. But his comprehensive exposure in a variety
of campaigns helped him adapt into his new role with ease. "I started with about 30
agents, with no knowledge of how to handle such a big team, but with the help and
support of the company, I grew into the leader I am today."
His many years as a team lead does not exempt him, however, from the challenging
facets of his role. He says that pushing people to be better versions of themselves is
a delicate line to tread as things can turn sour when superiors forget to take their
agents' emotions into consideration. "When you drive people to perform, you need
to make sure they understand the overall goals, how they can accomplish these,
and support them in achieving not only the team's but their own goals as well. It's
never about what's in it for me, but what's in it for the whole team."
One thing Irwin finds most rewarding about his job is seeing the improvement he
helps bring out in his agents and the gratitude he receives from those he's
mentored. "I feel most proud when my agents improve and become better at what
they do. When I hear their thank yous and when I see the smiles on their faces. The
thought that you've touched their lives and imparted lessons that will help them in
the journey they choose to take."
One may find it hard to believe but this master mentor once thought his stay in EB
will be brief and fleeting. "I initially thought I will only be here for 6 months, but now,
I'm already counting down the days before my 10th year anniversary with the
company. What keeps me going is EB's dedication to the business and commitment
to its employees. Seeing the top management value its employees motivates us to
work harder to reciprocate their efforts. They've shown us that in times of difficulties,
they have our backs and they will do their best to look after our welfare.
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IN THE SPOTLIGHT

Grace Sagarino
The Charismatic Coach
Team Lead

Recognized as one of the most experienced team leads in the company, Grace has
come a long way since her early days as a Virtual Personal Associate. "I served as a QA
specialist for over a year before becoming a team lead.", she recalls.
Having worked as a team lead for different teams since 2012, Grace has met and
trained a considerable number of people in the past 6 years. She says that watching
significant improvement on an individual's performance and being a part of that
growth makes her job all the more meaningful. "It makes me proud every time an
agent turns things around. Seeing our collective effort pay off is a euphoric moment
that motivates me to do better.", she shares.
Although she is now regarded as a source of insight by her team, she admits that
occasional frustrating encounters with a few strong-willed individuals is an inevitable
part of the job. She adds that dealing with people who rebuffs responsibilities and
insists on their ways is one of the many challenges entailed in being a team lead. "A
challenge I find most difficult are those brought about by situations beyond your
control like having to let go of people you've invested in."
Despite having seen people come and go, this does not dishearten her from
continuing to foster lasting, genuine connections with the people around her.
"Through EB, I met real, good friends whom I'll cherish for as long as I live."
As someone who has been around for as long as she has, Grace has witnessed the
company brave its toughest storms. She says that EB's resilience inspires her to face
her own challenges with the same courage as she recounts an unforgettable
experience that changed her perspective in life. "I will not forget the 15th day of
October 2013. The day that rocked the building of Skyrise 2. I was at the 12th floor,
engaged in a coaching session when the earthquake happened. It felt as though it
was the end of the world. It's not a pleasant memory to revisit but it made me realize to
value things that really matter and to live life to the fullest."
On what inspires her enduring commitment, she says, "I have seen the company's ups
and downs and that pushes me to stay longer because I think of EB as not just a
company but a family - one that I will stick with through good or bad times."
An inspiration to all those who know her, Grace continues to lead with dedication,
confidence, and a whole lot of faith.

Regienne Cabansay
The Tenacious Trailblazer
Team Lead

They say nothing worth having ever comes easy. The same can be said of Regienne's
9-year journey at Executive Boutique.
She started as a Lead Generation Specialist in 2009 and recalls having to overcome
hurdles before earning her stripes as the longest-serving team lead in the company
today. " It was not easy, there were times when I wanted to give up everything I
worked for and just move on. I am grateful for the unending support of my mentors,
colleagues, and most especially my family. Their encouragement helped me get to
where I am today."
Her notable background in different lines of business and her resolute optimism were
instrumental in withstanding the drawbacks that are part and parcel of the job. "Being
positive has always been my saving grace. A lot of things can affect your environment
and there will be circumstances that are beyond your control, like issues with
attendance." She adds that being rational is the best course of action for such
concerns. "I try to look at these things in a different perspective and try to deal with it
constructively. An open communication with your agents is vital in understanding the
reason for their actions and coming up with a resolution."
Despite the inescapable stumbling blocks that come her way, Regienne persistently
thrives, focusing instead on the moments that make her proud "I am always driven to
perform well. I feel a great sense of fulfillment whenever I complete a task and exceed
our team's targets. One of my proudest moments as a team lead was when the client
commended me for a job well done. We were tasked to implement the minor tweaks
that were added to the script and the client was impressed with how we, as a team,
acted on it right away."
A leader of remarkable versatility, Regienne notes that staying motivated, and being
connected with her team has been the key to keeping her train on the track. "My
passion for the job and personal development are what keeps me going. I strive to
change things for the better and find new ways to engage my team. Most importantly,
my daughter is my biggest inspiration. Being able to provide for her necessities and
seeing her face light up each time I surprise her with gifts encourages me to work hard.
A legend in her own right, Regienne continues to break new ground as an engaging
team lead, a reliable mentor, and an all-around stellar performer.
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COMPANY EVENT

TROPICAL NIGHT
A Summer Pool Party

Executive Boutique and SVC officially welcomed summer with one epic night in the tropics.

A lmost 300 employees gathered to celebrate an epic night in the tropics as Executive

Boutique and SVC hosted its annual summer party at the Skywaterpark Cebu in Mandaue.
The scenic pool haven provided the perfect backdrop to what would be a rousing night of
music and merriment. Guests cooled down with some refreshments soon after the on-site
registration as they began to settle in. Members of the management team, headed by EB
President, Mark Shapiro and EB Vice-President and Director of Operations, Michael
Trevor were all in attendance.
It was not long before charismatic, resident host, Andy Martinez of Payday took the stage
and called on each team to get everybody amped-up for the night ahead. Guest band,
Aftertuned set the mood with a series of festive summer songs. As EB and SVC are home to
a great many talents, employees from different campaigns eagerly exhibited their musical
prowess during the open mic session. Carlo Tajanlangit and Ritzell Ponce of Modernize
were among the brave souls who sang alongside the band.

COMPANY EVENT
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The excitement kicked off a notch when it
came time for the dance contest. Clearly, the
most anticipated part of the event, three
teams (Brightfire, Modernize, and a mix of
campaigns from the 10th floor) battled it out
in this year's "Summer Groove".
Each team showcased dance performances
that were equally impressive and amusing.
The Brightfire team wowed audiences and
judges alike with a whimsical execution of
their well-choreographed dance routine
which earned them the 1st prize. They
received a cash prize of P8,000. Modernize
came in second with P5,000, while team 10th
floor finished third and took home P3,000.
Apart from the contest, 7 lucky employees
went home with cash prizes from the
summer raffle. Among the big winners of the
night were Jay Zaragga from the support
team, Angelo Dave Raganas and Rose Capada
from Modernize, who won P5,000 each.
As with any EB and SVC party, one of the
highlights of the occasion was the
recognition of the five-year-service
awardees. The commendable individuals Catherine Sayud and Johnny Lapating from
Human Resources, Dexter Pal from the
Training department, Karla Sheena
Lapingcao from Offrs - each received a
plaque of recognition and watch, symbolic of
their many years of loyalty to the company.
EB and SVC employees were quite the
energetic crowd as alternative rock band,
Roots brought the house down with their
stellar renditions of classic rock songs. Guests
gathered at the dance floor to sing and dance
alongside employees from different
campaigns/department.
The celebration ended on a high note as
employees plunged their way to the huge
swimming pool of the water park, and
continued to drink and dance to the sprightly
tunes of DJ Benny Rock of Magic 92.3.

CORPORATE SOCIAL RESPONSIBILITY
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In photo: Employee-volunteers at Camp Lapulapu Elementary School

DENTAL MISSION
Providing free dental care for elementary school students

C

lose to 200 students of Camp Lapulapu

Elementary School in Apas, Cebu City
benefited from the dental mission organized by
Executive Boutique.
The outreach program held at the school’s
covered court is one of the Corporate Social
Responsibility initiatives of EB and its sister
company, Select Voice Com (SVC) in
partnership with United World Smiles.
The activity which took place last March 14,
2017, kicked off with a demonstration on proper
brushing techniques followed by a short lecture
on good oral hygiene.
Student-beneficiaries, aged 6-7, received

Over 40 employees volunterred for the mission.

“Company-initiated efforts
like this gives me a sense of
purpose as an employee
because it makes important
services - such as dental
check-ups - accessible to
people who otherwise
consider it to be a least
priority due to budget
constraints.”

fluoride treatments and availed of the free oral
examination conducted by volunteer dentist, Dr.
Michael Goldman of the United World Smiles.

- Jeff Capangpangan,
employee-volunteer.
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CORPORATE SOCIAL RESPONSIBILITY

In photo: Student=participants of the dental mission

Apart from the dental attention, students
were also given dental kits containing
oral hygiene essentials such as
toothbrush, toothpaste, and dental floss.

“It is our hope that
through this community
service effort, we are
able to promote and
impart values on
practicing and
maintaining good oral
hygiene habits, which is
important for the overall
health of these young
students.”
- Mark Shapiro,
President

Education is one of the core advocacies
of EB's corporate social
responsibility.

“The Dental Mission is just one of the CSR
projects we intend to roll out
for our adopted school. We wish to
continue addressing its primary and
immediate
needs, wherever possible.” said Elsie
Avergonzado, HR Manager.

Skyrise 2
Cebu I.T. Park,
Cebu City, Philippines
UNITED STATES: 1-888-700-9555
AUSTRALIA: 61-280-155-330
UNITED KINGDOM: 44-12026-18056
SINGAPORE: 65-6653-6528
Email: info@ebcallcenter.com

